
Triumph is one of the world’s largest intimate apparel companies. It enjoys a presence in over 120 
countries with the core brands Triumph® and sloggi®. Globally, the company serves 40,000 wholesale
customers and sells its products in 3,600 controlled points of sale as well as via several own online 
shops. The Triumph Group is a member of the Business Social Compliance Initiative (BSCI).

Learn more about Triumph on:

www.triumph.com

www.linkedin.com/company/triumph‐international/

Our Brand Merchandising Department in Bad Zurzach (Switzerland) is looking immediately for a highly
motivated

Product Specialist  (f/m)

Roles & Responsibilities:

· Support the implementation on the Triumph European Strategic Product Planning

· Be fully responsible for Product Lifecycle Management range update  and report management:

updating product KPIs in our tracking tools

· Assist Brand Merchandising Manager in delivering the segment architecture, i.e. category 

range planning, and merchandising flow, financial planning through KPIs (i.e. volumes, 

revenues, average selling price, gross margin, etc.)

· Be core part of the Brand Merchandising function, which delivers analysis, range plan 

maintenance, merchandising flow support, commercial feedbacks, SKU management, 

forecasting, sample process management

· Build‐up knowledge and continuously contribute to the brand positioning and values across 

the business and within the organization: consumers and marketplace needs

· Develop understanding of the female clothing market to provide insights for consumer and 

marketplaces and learn how to deliver competitive advantages for brand Triumph 

· Support, monitor and maintain the European product and pricing strategy tools and 

competitor analysis 

· Partner and collaborate with key functions – Brand Assortment team, Design, Product 

Development, Supply Chain, Brand Marketing and Sales Departments 



Your ideal profile:

· Degree in Business or Economics 

· At least 1‐year experience in brand merchandising, or similar functions: retail or 

wholesale/retail planning, product/merchandising/buying gained in consumer goods industry

· Affinity to work with fashion and/or beauty and/or female products

· Strong analytical skills, proficiency in Excel

· Fluent in English, German is an advantage 

· Natural attitude for consumer and competitor understanding

· Flexible, creative, enthusiastic personality and willingness to learn

· Proactive, practical and hands‐on approach

· Ability to inspire via strong communication, and interpersonal skills

We offer an opportunity in a fast‐paced organization which gives those looking for a challenge the 
possibility to grow with the company and shape the future. 

We are a family owned company with strong values, operating at a global level with key markets in 
Germany, Japan and China ‐ where our iconic brands, Sloggi and Triumph, continue to delight our 
consumers.

Triumph Group is committed to employing a diverse workforce. Qualified applicants will receive 
consideration without regard to race, color, religion, sex, national origin, age, sexual orientation, 
gender identity, gender expression, veteran status, or disability.

If you are seeking a great opportunity to develop your career, please send us your application letter 
and CV in English, diplomas and expected salary range by clicking on Apply.


